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T-mobile AT&T merger

Dear Mr. Julius Genachowski,

My name is Mitesh konjeti, and I’m a current customer of T-Mobile USA. I speak not only for
myself, but for all cell phone users in America when | say that the recent acquisition bid from AT&T for
T-Mobile USA, for 39 billion, is a grave mistake. Before I express my concern, I must admit that AT&T
has publically proclaimed honest motifs for its intentions. Facing ever increasing data traffic on its cell
towers due to increased usage of I-phones, and all smart phones for that matter, AT&T stands to greatly
benefit from this merger. By expanding its current load from its existing 1900 MHz radio to the 1700-
2000 MHz spectrum owned by T-Mobile, AT&T would gain increased call quality, coverage, and data
speeds. Moreover, AT&T would have the ability to expand from its 3g to a faster 4G LTE service without
having to waste the time building its own cell towers. What AT&T has not proclaimed, and what the
FCC shall not lose perspective of; is that the dissipation of T-Mobile gives AT&T and Verizon and 80%
stake in the cell market. The expulsion of T-Mobile from the market would not only rob consumers of a
significantly cheaper alternative, but it would leave Sprint as the only line of defense against a market
controlled by a duopoly of AT&T and Verizon. Such a scenario would not only put the state of
competition in the markets at risk, it would gift Verizon and AT&T with significant price control in the
markets as well.

Already struggling in the current market to compete with Verizon and AT&T, Sprint, following
AT&T’s merger, does not stand much of a chance succeeding as a lone competitor against these
companies. Already significantly smaller then Verizon, Sprint would be half the size of AT&T once it
acquires 35 million extra consumers from its merger. It is the mammoth size of its competitors that makes
Sprint such an unlikely contender. First of all, AT&T and Verizon’s significantly larger scales of
production allows them to spread their larger overhead total costs over a larger amount of output. This
enhanced efficiency allows AT&T and Verizon to have relatively lower long run average total costs and,
therefore, significantly larger economies of scale then Sprint. Moreover, AT&T and Verizon, due to their
80 percent share of the market, command significantly larger demand than Sprint as well. Their lower
long run ATC average total cost and high demand puts AT&T and Verizon in position to achieve a high
economic profit. Moreover, it also gives both companies the opportunity to practice limit pricing and
reduce their prices to a point where Sprint can’t compete. With nearly 50 million consumers Sprint is an
economy of scale as well, but it will not be able to spread its total costs as efficiently as AT&T. In










